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Analysis of Classic Application Cases of Quinoa Flakes

Preface

This case analysis centers on the core application fields of quinoa flakes, adopting the framework of industry logic + benchmark cases + comparative enlightenment. It selects
highly representative and replicable classic cases across global and Chinese markets, with one local Chinese benchmark and one leading international brand covered in each
application field. The paper thoroughly analyzes brand strategy, product tactics, channel distribution and success mechanisms. It provides professional and systematic
references for practitioners, researchers and market participants in the quinoa flake industry, helping them accurately grasp market trends and optimize product layout and
cooperation selection.

Core Logic: Take application scenarios as the horizontal axis and benchmark brands as the vertical axis. Sort scenarios in the order of rigid basic demand — high-growth
sector — high-value-added sector. Balance universal industrial features and individual case characteristics, highlight comparisons between local adaptation and global

promotion, and enhance professionalism, classic value and reference significance of the cases.

I. Basic Industrial Understanding
1. Definition of Core Application Scenarios of Quinoa Flakes
Combined with global quinoa consumption trends released by the Food and Agriculture Organization of the United Nations (FAQO), domestic grain consumption upgrading
trends and public industrial data, three core application scenarios of quinoa flakes are defined and ranked by market scale priority and demand rigidity, laying a foundation for
case screening and analysis.

e Basic Rigid-demand Scenario
Staple food replacement sector, accounting for over 58% of the total market share. Core demands focus on high nutrition, staple substitution, convenience and satiety. It covers
all consumer groups including household daily use and office workers’ meal replacement, serving as the dominant existing market of quinoa flakes.

e High-growth Scenario

Light food and leisure sector with an annual growth rate exceeding 22%, far outpacing traditional grain products. It features lightweight property, pleasant taste and instant
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edibility. Target consumers include weight-loss enthusiasts, fitness lovers and health-conscious young people, acting as the key incremental market driving category expansion.
e High-value-added Scenario

Precision functional health care sector with a premium margin over 35%. Core requirements cover low GI value, high protein, gluten-free property and targeted nutrition

supply. It serves groups with chronic disease management needs, gluten sensitivity, maternal and infant crowds and high-end health care users, becoming a vital track for brand

differentiation and profit improvement.

2. Case Selection Criteria Ensuring Classic Nature and Professionalism

¢ Benchmark Influence: Brands rank top in market recognition and channel coverage within respective segments. Domestic brands leverage local producing areas and
cater to national consumption demands; international brands rely on global supply chains and standardized systems while adapting to Chinese market characteristics.

¢ Timeless Value: Brand operation modes, product portfolios and channel strategies have undergone market verification for more than three years with stable sales
volume and high repurchase rate. Selected cases are highly replicable rather than short-lived internet-famous products.

e Targeted Orientation: Cases closely fit demands of the three core scenarios. Analysis focuses on product adaptation, channel matching, marketing implementation
and profit mechanism, meeting practical demands of industrial layout, channel selection and product iteration.

e Comparative Value: Each scenario pairs a domestic benchmark brand with an international leading brand. Obvious contrasts are presented between local producing
advantages and national demand adaptation, as well as global standards and high-end functional barriers, reflecting operational differences between domestic and

overseas markets.

I1. Analysis of Classic Cases by Scenario

Application Scenario 1: Staple Food Replacement Sector

1. Scenario Overview

Staple food replacement is the largest and most rigid-demand application field of quinoa flakes. Benefiting from quinoa’s merits of comprehensive nutrition, high protein and
complete essential amino acids, core demands concentrate on staple substitution, nutritional upgrading, convenient cooking and daily household diet adaptation. Major

distribution channels include community supermarkets, fresh food stores, group buying platforms and comprehensive e-commerce platforms, covering consumers of all ages,
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office workers and students.
Key competitive factors involve cost performance, local dietary adaptation and raw material traceability. Domestic brands develop cost-effective staple products based on

superior local producing areas, while international brands focus on standardized quality and high-end positioning.

2. Domestic Classic Case: Qingmaiyuan — National Benchmark of Domestic Quinoa Staple Food, Leading Enterprise Rooted in Local Producing Areas
2.1 Brand Positioning
Core positioning: Expert in Nutritious Local Chinese Quinoa Staple Food. Supported by national-level premium quinoa producing areas in Wulan and Dulan of Qinghai
Province, the brand targets upgrading demands of Chinese household staple food. It features local original ecology, rich nutrition, favorable cost performance and compatibility
with Chinese steaming and boiling cooking habits. Different from high-priced imported quinoa flakes designed for Western diets, it positions itself as high-quality nutritious
staple food affordable for daily family consumption, filling the market gap of popular domestic quinoa staple products.
2.2 Product Strategy
¢ Diversified Product Portfolio: A three-dimensional product system consisting of pure quinoa flakes, mixed grain quinoa flakes and instant quinoa flakes fully meets
mass market demands. Plain pure quinoa flakes with no additives suit household porridge cooking, rice stewing and steaming, serving as best-selling channel products.
Mixed varieties blended with oats, brown rice and black rice conform to Chinese staple matching habits. Instant brewed products satisfy quick meal replacement
needs of office workers and students.
¢ Local Dietary Adaptation: Products endure repeated steaming and boiling and absorb flavors easily, perfectly replacing traditional rice and flour. It remedies defects
of imported quinoa flakes such as hard texture and incompatibility with Chinese three-meal diet. Raw materials are traceable domestically with sulfur-free drying and
physical flaking processes, free from preservatives and artificial additives, complying with Chinese families’ pursuit of natural and healthy staple food.
e Supply Chain Cost Advantage: Relying on standardized quinoa planting bases covering ten thousand mu in Qinghai, the brand realizes independent and controllable
whole industrial chains including planting, processing, packaging and warehousing. Extra costs such as import tariffs and long-distance ocean transportation are
eliminated. The price of pure quinoa flakes of the same specification is over 40% lower than imported counterparts, achieving outstanding cost performance while

retaining original nutrition and catering to mass sales demands.
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2.3 Channel Layout

Adopt an omni-channel strategy combining in-depth offline livelihood channel development and comprehensive online empowerment to achieve high market penetration.

Offline Channels: Mainly distribute in national chain supermarkets, regional fresh stores, community convenience stores and township supermarkets. Priority is
given to third and fourth-tier cities and county-level markets. Mature distributor networks help secure shelf resources of traditional grains by virtue of competitive
pricing.

Online Channels: Official flagship stores on Tmall and JD.com cater to household stock-up demands. Presence on Pinduoduo, Douyin E-commerce and community
group buying platforms promotes family-sized packaged products and supplements offline incremental sales.

Channel Strength: Stable cooperation with grain distributors and fresh food suppliers provides unified traceability certificates, display standards and sales support.

Products maintain steady turnover with low inventory pressure and strong channel loyalty, suitable for long-term bulk sales.

2.4 Marketing Tactics

Focus on public cognition of domestic staple upgrading and high-quality local grains. Word-of-mouth promotion and scenario popularization drive sustainable sales growth at

low cost.

Scenario Popularization Marketing: Promote quinoa application in daily three meals and family nutrition improvement. Short videos and articles demonstrate
Chinese cooking methods, breaking consumers’ stereotype of quinoa being a rare ingredient and fostering regular consumption habits.

Producing Area Endorsement: Highlight premium origins in Qinghai and domestic original ecological features. Publicize planting bases, processing workshops and
test reports to build consumer trust and address unclear traceability problems of imported goods.

People’s Livelihood Policy Alignment: Keep pace with national healthy diet upgrading and whole grain popularization trends. Cooperation with local supermarkets

and agricultural product promotion projects enhances brand credibility and public recognition.

2.5 Core Success Mechanism

The brand seizes opportunities brought by domestic staple consumption upgrading and popularization of high-end grains. It breaks the monopoly of imported brands with

local cost advantages, precise dietary adaptation and superior cost performance. Omni-channel sinking layout covers mass livelihood markets. Low usage threshold, strong

compatibility and stable repurchase rate establish its status as a national benchmark in quinoa staple sector, featuring low operational risks, steady profits and sustainable

repeated consumption, ideal for supermarkets, fresh stores and county-level distribution channels.
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3. International Classic Case: QuinoReal — Centennial Bolivian Quinoa Benchmark, Global Leader in Standardized Staple Food

3.1 Brand Positioning

Core positioning: Pioneer of High-quality Global Quinoa Staple Food. Boasting century-old development experience in native quinoa producing areas of the Bolivian

Andes, the brand is recognized for original varieties, standardized craftsmanship, complete nutrition retention and consistent global quality. Positioned as premium healthy

staple food, it targets middle and high-income health-conscious consumers worldwide. In Chinese market, it gains competitive edges via imported original sources and

standardized superior quality.

3.2 Product Strategy

Global Core Products: Original flavor and instant nutritious quinoa flakes select native Bolivian quinoa. Low-temperature physical flaking and refined saponin
removal fully preserve complete protein, amino acids and dietary fiber with soft and tasteless texture. As global standardized staple representatives, products adapt to
mainstream healthy eating habits worldwide.

Localized Improvement for China: Texture softness is optimized to fit Chinese porridge cooking, rice stewing and soup boiling. Dual specifications of family bulk
packs and portable small packs satisfy household reserve and office meal replacement needs, solving single specification defects of imported goods.

Quality Barriers: Uniform global food inspection standards are implemented, with certifications from EU, North America and China. Triple traceability systems

covering variety, origin and production process form differentiated competitive advantages and strong premium capability.

3.3 Channel Layout

Adopt strategies of deep cultivation in global high-end channels and refined hierarchical distribution in China to match premium staple consumption demands.

Global Channels: Products are sold in over 60 countries and regions, mainly distributed in European and American high-end supermarkets, health food chains and
international catering supply chains. Mature global supply chains guarantee stable and controllable quality.

Chinese Channels: Key presence in premium imported supermarkets including Sam’s Club, Costco and Ole’, as well as cross-border e-commerce platforms shapes
high-end brand image. Selective layout in first and second-tier urban boutique fresh stores targets high-income families without blind expansion into mass markets to
maintain premium positioning.

Channel Strength: Global brand reputation and standardized quality consolidate cooperation with high-end channels, upgrading grade of premium grain categories

and generating steady high premium profits.
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3.4 Marketing Tactics
e Authoritative Quality Endorsement: Certified Bolivian origins and century-old brand heritage cooperate with international grain research institutions to publicize
nutritional value, establishing brand impression of original premium quality and controllable safety.
¢ High-end Localized Marketing: Collaboration with domestic health bloggers and food experts recommends exquisite household quinoa recipes, catering to healthy
diet upgrading demands of high-net-worth families.
e Precise Scenario Marketing: Position products as premium choices for family nutritional improvement and light meal replacement, distinguishing from affordable
mass quinoa products and consolidating high-end staple positioning.
3.5 Core Success Mechanism
Endowed with superior native producing resources, global standardized production and multiple authoritative certifications, the brand dominates the global premium quinoa
staple market. Excellent quality and premium brand value help it capture high-end consumption groups in China. It suits distribution in premium supermarkets, cross-border

e-commerce and boutique fresh stores, creating differentiated high-end grain categories and considerable profits.

4. Scenario Comparative Summary

In staple food replacement sector, domestic brand Qingmaiyuan excels in local cost advantages, perfect Chinese dietary compatibility, cost performance and extensive mass
channel penetration, fitting bulk sales and livelihood market expansion. International brand QuinoReal boasts original variety resources, global standardized quality, prestigious
brand influence and strong premium capacity, suitable for high-end channel operation targeting affluent consumers. Channels can make flexible choices according to mass

livelihood or premium boutique positioning.

Application Scenario 2: Light Food and Leisure Sector

1. Scenario Overview

Light food and leisure is the fastest-growing incremental track of quinoa flakes, achieving an average annual growth rate over 22% in recent three years, far exceeding
traditional leisure grain products. Core demands include instant convenience, crispy taste, low fat and calorie, attractive appearance and diverse usage scenarios. Main channels

cover snack stores, boutique supermarkets, social e-commerce and convenience stores. Primary consumers are young weight-loss people, white-collar workers and students
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pursuing refined health preservation.
Competition focuses on taste innovation, scenario expansion and social attributes. Domestic brands highlight youthful and social-oriented innovation, while international

brands prioritize superior taste and standardized quality.

2. Domestic Classic Case: Maoxiaobao — Pioneer of Leisure Quinoa, Youth-oriented Light Food Benchmark

2.1 Brand Positioning

Core positioning: Youth-oriented Leisure Quinoa Brand. It breaks the inherent perception of quinoa merely as staple grain. Characterized by low-fat crisp texture, burden-
free instant consumption, fashionable appearance and multi-scene adaptability, it targets young people’s demands for weight management, entertainment snacks, afternoon tea
and commuter refreshment, forming a healthy leisure positioning different from single staple attributes of conventional quinoa brands.

2.2 Product Strategy

e Category Innovation: Original low-temperature baked leisure quinoa flakes abandon traditional steaming cooking modes. Non-frying low-temperature baking
processes flatten and puff quinoa into crispy snacks mixed with freeze-dried fruits, yogurt cubes and nuts, eliminating drawbacks of coarse texture, complicated
cooking and limited usage. Products support both direct eating and brewing consumption.

o Best-selling Product Development: Star products including yogurt fruit quinoa crisps and nut grain quinoa flakes feature zero trans fat, low calorie, high fiber and
no added sucrose, satisfying young consumers’ pursuit of delicious and fat-free snacks. Youthful flavors such as strawberry, mango and cocoa are launched with
minimalist Instagram-style macaron-colored packages favorable for social sharing.

¢ Refined Scenario Adaptation: Multiple specifications including individual portable packs, large family packs meet demands of afternoon tea, commuter snacks,
night light meals and fitness supplements, conforming to fragmented leisure consumption habits.

2.3 Channel Layout
Lightweight distribution strategies combining social media promotion and offline omnichannel snack penetration accurately reach young consumers.

¢  Online Channels: Promotion on Douyin, Xiaohongshu and Kuaishou relies on recommendations from food influencers, weight-loss bloggers and campus creators to

create viral products. Short videos and articles display taste and application scenarios to drive social communication and traffic accumulation. Live-stream sales by

top anchors rapidly boost sales volume.
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¢ Offline Channels: Stores such as Busy Snacks, KKV, Miniso, FamilyMart and 7-Eleven, campus supermarkets and commercial boutique shops gather young crowds.
Exclusive light food display areas enhance product exposure.
e Channel Strength: Lightweight products enjoy high turnover and low inventory pressure matching fast-moving consumer goods properties. Closed loops of
promotion, experience and repurchase achieve higher sales efficiency than traditional quinoa products.
2.4 Marketing Tactics
¢ Social Viral Promotion: Topics such as quinoa light food challenges and low-calorie snack reviews encourage user-generated sharing to build internet-famous product
reputation and expand youth market influence at low cost.
¢ Youth IP Cooperation: Limited-edition products co-launched with trendy and campus cultural IPs enhance fashion appeal and competitiveness among student and
young white-collar consumers.
¢ Scenario Cognition Consolidation: Continuous content output positioning products as substitutes for desserts, puffed snacks and fitness supplements weakens staple
food impression and establishes healthy leisure snack brand identity.
2.5 Core Success Mechanism
Driven by category and scenario innovation, precise youth crowd targeting and social marketing strategies, the brand expands quinoa market boundaries and explores new
leisure growth opportunities. Products align with young people’s demands for delicious, low-calorie and convenient food. Channels adapt to fast-moving consumption rules

with rapid turnover and sufficient incremental potential, serving as high-quality growth products for snack stores, social e-commerce and convenience stores.

3. International Classic Case: Nature's Path — Canadian Organic Light Food Benchmark, Global Leading Leisure Quinoa Brand

3.1 Brand Positioning

Core positioning: Expert in Global Organic Light Food Grains. Adhering to organic natural ingredients, superior taste, balanced nutrition and clean formulas, the brand
complies with strict North American organic production standards. It targets high-end light food lovers, organic health pursuers and family consumers, ranking as a quality
benchmark in global mid-to-high-end leisure quinoa market.

3.2 Product Strategy

¢ Global Classic Products: Organic quinoa crisps and gluten-free quinoa cereals adopt North American certified organic raw materials free from pesticides, chemical
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fertilizers and artificial additives. Low-temperature fresh-locking baking creates crispy and pure grain taste balancing deliciousness and health, adapting to global
premium light food consumption.

Chinese Localized Adaptation: Sugar content and nut proportion are adjusted to meet domestic low-sugar health trends. Crispness is optimized for direct eating,
yogurt and milk brewing habits of Chinese consumers.

Quality Barriers: All products obtain North American organic, gluten-free and non-GMO certifications. Minimalist formulas and full-process traceability ensure

stable taste and high repurchase rate with prominent differentiated advantages.

3.3 Channel Layout

Global Channels: Deeply distributed in North American and European organic supermarkets, health food stores and boutique convenience stores, enjoying high
market penetration and brand recognition in global premium light food scenarios.

Chinese Channels: Mainly sold in imported boutique supermarkets, high-end fresh stores and cross-border e-commerce platforms targeting affluent urban consumers
in first and second-tier cities. Cooperation with premium fitness centers and light food restaurants captures high-value consumption demands.

Channel Strength: Organic certifications and international brand prestige endow products with premium attributes, upgrading category grade and profit margin of

light food sections with stable sales and favorable public praise.

3.4 Marketing Tactics

Authoritative Certification Endorsement: Public display of organic certificates, gluten-free test reports and production traceability strengthens natural and healthy
brand impression meeting quality requirements of high-end channels.

Refined Scenario Marketing: Cooperation with fitness instructors, nutritionists and lifestyle experts provides premium light food recipes for weight management,
family health and high-end health preservation crowds.

Reputation-oriented Promotion: Clean formulas suitable for all ages highlight additive-free and nutritious merits, accumulating high-end user loyalty and sustainable

repeated consumption.

3.5 Core Success Mechanism

Supported by organic quality advantages, superior taste experience and global authoritative certifications, the brand occupies the global premium leisure quinoa market.

Premium brand image, stable quality and strong premium capacity fit boutique supermarkets, high-end light food stores and cross-border e-commerce in China, helping
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channels develop differentiated high-end categories and gain lucrative returns.

4. Scenario Comparative Summary

In light food and leisure sector, domestic brand Maoxiaobao gains advantages from scenario innovation, social marketing, youth adaptation and high turnover growth, suitable
for rapid sales expansion in mass snack and social e-commerce channels. International brand Nature's Path features organic quality, authoritative certifications, excellent taste
and premium positioning, ideal for high-end boutique and light food channel layout. Operators can choose mass growth or premium profit strategies based on customer group

positioning.

Application Scenario 3: Precision Functional Health Care Sector

1. Scenario Overview

Precision functional health care boasts the highest premium margin and strongest differentiation among quinoa flake tracks. Natural nutritional properties including low GI
value, high protein, gluten-free feature, abundant minerals and essential amino acids satisfy demands of chronic disease control, sensitive crowd adaptation, targeted nutrition
supply and health conditioning.

Major distribution channels cover pharmacies, health management institutions, premium health e-commerce platforms, community health centers and maternal and infant
stores. Core consumers include glycemic-sensitive people, gluten-allergic patients, middle-aged and elderly chronic disease patients, fitness enthusiasts and high-end health
preservation crowds.

Competition centers on professional recognition, targeted efficacy, authoritative certifications and crowd adaptation. Domestic brands focus on local chronic disease adaptation

and clinical verification, while international brands pursue strict safety certifications and compatibility with special crowds.

2. Domestic Classic Case: Longli Youpin — Domestic Functional Quinoa Benchmark, Expert in Chronic Disease Precision Nutrition
2.1 Brand Positioning
Core positioning: Expert in Customized Health Care Quinoa Suitable for Chinese Physique. Targeting domestic chronic disease management, elderly health preservation

and weight-loss glycemic control markets, the brand leverages superior local producing areas to provide low-GI blood sugar stabilization, high-nutrition supplements and
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chronic disease conditioning solutions tailored to Chinese physical characteristics, positioning itself as a professional functional quinoa brand.

2.2 Product Strategy: Precise Functional Adaptation and Local Health Endorsement

Core Functional Products: Low-GI health care quinoa flakes with GI value no higher than 53 are certified by domestic authoritative nutritional institutions. Rich in
high-quality plant protein, beta-glucan and dietary fiber, products stabilize post-meal blood sugar and slow carbohydrate absorption, serving as daily staple substitutes
for type 2 diabetes patients and elderly chronic disease crowds.

Hierarchical Product Portfolio: Four functional series including blood sugar control, high-fiber weight loss, elderly nourishment and mild maternal-infant care cover
diversified demands. Blood sugar control products reduce glycemic rise; weight loss items enhance satiety with low calories; nourishment varieties supplement trace
elements for elderly people; maternal-infant products feature mild absorbable formulas without additives.

Local Competitive Advantages: Quinoa varieties adapted to Chinese climate in Gansu and Qinghai better suit domestic gastrointestinal digestion and chronic dietary
structures than imported products. Formulas comply with conditioning standards of domestic health institutions and pharmacies, accurately meeting local health care

requirements.

2.3 Channel Layout

Strategies combining in-depth professional channel cooperation and precise online drainage target high-value health care scenarios.

Offline Professional Channels: Main distribution in national chain pharmacies, community health centers, chronic disease management institutions and elderly
wellness halls. In-depth cooperation with professional organizations integrates products into health care packages and conditioning diets to enhance functional
credibility.

Online Precise Channels: Presence on JD Health and Alibaba Health cooperates with health bloggers and nutritionists for targeted promotion. Private health
communities provide dietary guidance to improve user stickiness and repurchase rate.

Channel Strength: Rigid functional demands, accurate crowd positioning and high repurchase rate realize steady premium sales without extensive general market

promotion.

2.4 Marketing Tactics

Authoritative Efficacy Endorsement: Publicized low-GI certifications and nutritional test data cooperate with chronic disease experts to hold popular science

lectures, consolidating professional blood sugar regulation and health care brand attributes.
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e Targeted Crowd Marketing: Community public welfare activities and pharmacy experience sessions help middle-aged and elderly chronic disease and weight-loss
users perceive practical effects and accumulate targeted reputation.
o Differentiated Functional Selling Points: Highlight merits of local physique compatibility, low-GI stabilization, high-fiber health care and additive-free formulas to
form functional barriers distinct from ordinary staple quinoa products.
2.5 Core Success Mechanism
Competitive strengths lie in local physical adaptation, targeted functional positioning, authoritative professional recognition and rigid health care demands. The brand avoids
price wars in mass markets and explores niche blue ocean chronic disease health care tracks. Products with definite efficacy and stable repeated consumption suit pharmacies,

health institutions and professional health e-commerce platforms, elevating channel professionalism and profitability.

3. International Classic Case: Terrasoul Superfoods — American Superfood Benchmark, Leading Gluten-free Functional Quinoa Brand
3.1 Brand Positioning
Core positioning: Global Professional Superfood Health Care Expert. Featuring organic property, gluten-free safety, original ecology and dense nutrition, the brand serves
gluten-sensitive patients, celiac disease sufferers, premium organic health pursuers and fitness muscle-building crowds. It provides ultra-safe and targeted nutritious high-end
functional quinoa, ranking as a benchmark in global gluten-free functional quinoa segments.
3.2 Product Strategy
e Core Functional Products: Gluten-free organic quinoa flakes and high-protein thin slices follow strict global cross-contamination control standards with pollution
rate below 10ppm. Full-process isolation of gluten contamination solves dietary difficulties of sensitive crowds, becoming essential health care food for special groups
worldwide.
e Product Portfolio Layout: Organic original, high-protein, high-fiber and pre-cooked instant varieties retain maximum original nutrition via primary processing
techniques. High protein, low calorie and rich minerals meet nutritional demands of fitness, premium health preservation and special physique crowds.
¢ Quality Barriers: USDA organic, international gluten-free and non-GMO certifications cover all products. Premium native quinoa sourced from South American

Andes maintains ultra-stable quality exceeding industrial common standards with outstanding premium potential.
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3.3 Channel Layout

Global Channels: Mainly distributed in North American premium organic health supermarkets, professional health food stores, nutritionist cooperation platforms
and high-end fitness centers, favored by special physique and high-end health preservation crowds globally.

Chinese Channels: Cross-border e-commerce stores on Tmall Global and JD Global reach domestic gluten-sensitive people, organic health families and professional
fitness circles. Cooperation with premium health institutions and private nutritionists provides customized nutritional solutions exploring high-value niche rigid-
demand markets.

Channel Strength: Exclusive certification barriers and ultra-safe quality dominate high-end special crowd markets with scarce homogeneous competition and

considerable premium space.

3.4 Marketing Tactics

Authoritative Certification Endorsement: Comprehensive display of multi-level certifications and full-process management standards establishes brand impression
of extreme safety and professional health care.

Niche Precise Marketing: Cooperation with professional nutritionists, allergy popular science bloggers and fitness experts conducts refined promotion targeting
exclusive rigid-demand crowds.

Value-oriented Communication: Core values of superfood attributes, targeted nutrition and safe consumption consolidate high-end health care and special adaptation

positioning, focusing on high-net-worth rigid-demand markets rather than mass popularization.

3.5 Core Success Mechanism

Strict international certifications, ultra-safe quality and precise special crowd adaptation help the brand monopolize the global high-end gluten-free functional quinoa niche.

Distinct differentiation and limited competition bring strong premium capacity, suitable for premium organic stores, cross-border health e-commerce and private health

institutions, creating high profits via differentiated high-end operation.

4. Scenario Comparative Summary

In functional health care sector, domestic brand Longli Youpin adapts well to Chinese physical conditions and local chronic disease conditioning, offering affordable products

suitable for pharmacies and community health channels with steady rigid repurchase. International brand Terrasoul owns strict international certifications, advanced gluten-
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free technologies and ultra-safe quality catering to high-end organic, cross-border and special crowd channels with huge premium potential. Channels can select brands

according to professional positioning and target groups.

II1. Comprehensive Case Comparison and Core Enlightenment
1. Core Dimension Comparison of Six Classic Cases
1.1. Basic Rigid-demand Staple Food Replacement Scenario
e Domestic Brand: Qingmaiyuan
Positioning: Expert in Nutritious Local Chinese Quinoa Staple Food
Product Advantages: Local traceable origins, Chinese dietary adaptation, cost performance, original additive-free property
Key Channels: Omni-channel supermarkets, fresh stores, community and county livelihood outlets
Target Customers: Mass daily consumption and household stock-up markets
Core Barriers: Local supply chain cost edges, precise Chinese scenario adaptation, national livelihood recognition
¢ International Brand: QuinoReal
Positioning: Pioneer of High-quality Global Quinoa Staple Food
Product Advantages: Original varieties, global standardized craftsmanship, multiple international certifications
Key Channels: Premium imported supermarkets, cross-border e-commerce, high-end catering supply chains
Target Customers: Premium boutique and high-net-worth family markets
Core Barriers: Century-old brand heritage, global quality standards, high-end category positioning
1.2. High-growth Light Food and Leisure Scenario
e Domestic Brand: Maoxiaobao
Positioning: Youth-oriented Leisure Quinoa Brand
Product Advantages: Baking category innovation, youthful taste, fashionable social attributes, low-calorie burden-free property

Key Channels: Snack stores, convenience stores, social e-commerce, campus outlets
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Target Customers: Young consumers and fast-moving incremental markets
Core Barriers: Scenario innovation capacity, social viral marketing, rapid turnover advantages
e International Brand: Nature's Path
Positioning: Expert in Global Organic Light Food Grains
Product Advantages: Organic clean formulas, superior crispy taste, low-sugar health property, universal crowd adaptation
Key Channels: Premium boutique supermarkets, organic stores, high-end light food outlets
Target Customers: High-end light food and refined health preservation markets
Core Barriers: Authoritative organic certifications, international quality criteria, premium brand reputation
1.3. High-value-added Functional Health Care Scenario
e Domestic Brand: Longli Youpin
Positioning: Expert in Customized Health Care Quinoa Suitable for Chinese Physique
Product Advantages: Low-GI blood sugar stabilization, local physical adaptation, chronic disease conditioning efficacy, affordable health care features
Key Channels: Pharmacies, health institutions, professional health e-commerce
Target Customers: Chronic disease management and elderly health preservation professional markets
Core Barriers: Local health adaptation, authoritative nutritional detection endorsement, rigid chronic disease scenario demands
o International Brand: Terrasoul Superfoods
Positioning: Global Professional Superfood Health Care Expert
Product Advantages: Gluten-free pollution control, organic dense nutrition, precise special crowd adaptation
Key Channels: Cross-border health e-commerce, premium organic supermarkets, private health institutions
Target Customers: High-end health preservation and special physique crowd markets

Core Barriers: Strict international certifications, gluten-free technical barriers, niche rigid-demand monopoly
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2. Core Enlightenment

2.1 Scenario Positioning: Align with Channel Attributes to Avoid Homogeneous Competition

Match application scenarios with channel levels and target groups for differentiated layout:

Mass livelihood channels including supermarkets, fresh stores and county markets prioritize staple food replacement products represented by cost-effective local
brands to secure steady sales and profits based on rigid daily demands.

Youth fast-moving channels such as snack stores and social e-commerce focus on light leisure quinoa products capturing young consumption growth dividends and
expanding incremental sales.

Professional health care channels including pharmacies and health platforms select functional health-oriented brands targeting chronic disease conditioning and rigid
nutritional demands.

Premium boutique channels such as imported supermarkets and cross-border platforms introduce international high-end brands with overseas certifications and

superior quality to improve category grade and premium income.

2.2 Product Selection: Balance Adaptability and Differentiation to Build Core Competitiveness

Scenario Priority Matching: Livelihood channels favor large-packaged cost-effective staple products; youth channels prefer small-sized fashionable instant leisure
goods; professional channels select certified functional products with definite efficacy; premium channels adopt certified scarce imported organic items.
Differentiated Development to Avoid Cut-throat Competition: Break traditional grain price wars and develop distinctive selling points covering local adaptation, social
innovation, low-GI health care and high-end gluten-free property based on brand core strengths.

Follow Industrial Trends: Prioritize products conforming to low-sugar, organic, low-GI, gluten-free and instant consumption trends to maintain long-term market

competitiveness amid health upgrading.

2.3 Channel Operation: Replicate Benchmark Strategies to Reduce Trial Costs

Mass Channels: Learn local staple brands’ modes of origin traceability, omni-channel sinking and in-depth distributor cooperation to drive natural sales growth and

stable profits via public reputation.
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¢ Youth Fast-moving Channels: Adopt leisure brands’ social promotion, scenario expansion and high-turnover strategies to achieve low-cost incremental growth and
seize youth market share rapidly.
e Professional Health Channels: Copy functional brands’ authoritative endorsement, niche marketing and private domain repurchase mechanisms to strengthen

professional image and raise product premium.

2.4 Long-term Layout: Balance Localization and Globalization to Capture Growth Dividends
China’s quinoa flake industry is transforming from initial stage to rapid growth period with annual growth rate above 16%. Consumption shifts from tentative purchase to
functional rigid demands. Sustainable development requires dual layout strategies:
¢ Local Brands consolidate fundamental market shares relying on producing cost advantages, dietary compatibility and chronic disease adaptation in mass livelihood
and domestic health care markets.
e Global Brands raise profit ceilings by exploring high-end niche and special crowd markets supported by international certifications and premium quality barriers.
e Focus on Blue Ocean Tracks: Prioritize low-GI health care, gluten-free organic and instant light food segments to seize differentiated incremental markets and gain

first-mover industrial advantages.

IV. Conclusion

This analysis selects six classic domestic and overseas quinoa brands covering staple rigid demand, light food growth and high-value functional health care scenarios. Following
comparative logic of local benchmarks and international leaders, in-depth research is conducted from five dimensions including brand positioning, product strategy, channel
layout, marketing tactics and success mechanism with classic cases, authoritative data and systematic practical logic.

The quinoa flake industry embraces golden growth opportunities driven by health consumption upgrading with expanding application scenarios, refined functional
classification and intensified brand differentiation. Market participants can draw lessons from benchmark operational modes according to self-channel positioning, customer
characteristics and development goals, optimize product selection and channel distribution, avoid homogeneous competition, and realize sustainable long-term development

featuring stable existing market share, breakthrough incremental growth and upgraded premium benefits.




